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Impacting the “recession proof” customer you need!
Augmenting the “reach and frequency” of your ad message on the area’s dominant Web site
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Attracting the “active” online consumer who seeks you locally & globally on Google
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175,000+ unique visitors each month*
1 million+ pages viewed each month*

25 percent increase in visitors in 1 year!*
52 percent are women

71 percent are 18-54 years of age
22% = 1834/ 27% = 354412 2% = 45-54/ 28% = 55+

71 percent are college educated

82 percent are homeowners

58 percent eam $75,000 or more/ year

Our online readership is affluent, educated and growing!
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Because, as the economy went down...

Ty The Huiir

I TOTAL MEDIA

LOCAL online spending went up!!
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to Top $22B by 2012
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11.2% of average SMB ad budget is now Online!

If you’re not there.... Your competitor could be there!

‘Source: 2009 Bomeli Study: Main Street Goes Interactive
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Because that’s the top two places your customers look for them!
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Newspapers Still Send Consumers To The Store
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[Primary Medium for Checking Advertising (2009)

[% of Respondents

loirect mait 14
fretevision 8
catatogs &
[magazines 3
lRadio 2
INone of these 5

Isource: MORI Research/NaA, July 2009
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Your ad will slide down from
the top of all pages of the Web site
no less than 20.000 times/ month

Sliding Billboards slide down &
back.. With your message remaining
on the page, full time atfter the sfide!

Your ad links to
you're Web site.

Or, your profile page
in our online

bizLINK

Limited to 25 Advertisers e e
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Al Web Site pages offer a
bizLINK Search Box
Readers can search by
business name o category
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Your business i

‘Contact information & Web/ Emall links included

Limited to 25 Advertisers

The Mot
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Ty

Receive an Online
MIUM LISTING!
isted

Your Premium Listing also links to
Your Online Profile Page

Where you can feature your products
Or, your latest NEWSPAPER AD!
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Enjoy assistance with Your Search Engine Optimization!

/e list biz| INK profile pages
roughout the World Wide Web on
earch Engines & Intemet Directories

ince these pages come from our
iominant local Web site you will be
veraging our popularity o get ranked
igher!

out of 10 stop at the first 3 pages of a
reh Engine” when looking for a product
service. 6 out of 10 stop at the first page!
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Pagesare isteaon: ¥AHOOL Google ©ING

Actualrosuits on 1t page f Googie froma oca searc for “Watefron dinning In Norwalk,CT *
No garantess ar made that simiar rosuls il occur withany aniine deployment
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You'll receive a weekly 2 column x 3 inch
newspaper ad running in all 3
newspapers!

1 BUY ONE ENTREE.GET THE 2= FoR } |

HALF OFF:!

Run the ads weekly. Or, use the space
any way you wish within each month!
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Billboard Ads a month in bizLINK

With your business is at the top!

Ad Links to your
Website,
Business Profile Page
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'HALF OFF

You'll receive assistance with
You'll receive a weekly “Search Engine Optimization” on

2 column x 3 inch newspaper ad! Google wamoo! bLING

Packaged for 25 advertisers only at:

$128/week for 12-months

Current Rate: $1050/month (online only for $89/ week)
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> Enhanced Status in the Biz Link Piatform (incudes SEO assistance and Profle Page)
> Woekly 23 (2 column x 3 inch) newspapor ad n all 3 publications
- Advertiser agrees 1o pay a weekly foe of: ) (10160 biled in 12 monthly terms)

‘This agreement is for 12 consecutive months commencing on
“The agroement has been exscuted by the partis hereto through their authorized reprosontatives on the dato setforh below.

Newipspsr: ADVERTISER:
— =y —
Aot rbaniy T R ——

By sioning iis Agreement the advertser accepts the falowing condilons: This Agreament s s govermed by
‘Obsorver Publsting Gompany's rato card and genra advertiing polces. This Agreomant may be'

Witen notco. Early teminaton wil resul in advertsr 0 pay provaling fate foral nveniory usod = 1
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