[image: image1.jpg]easier multimedia ad placement with a single marketing investment

expanded reach of your message to a new, desirable audience

enhanced frequency of your message by thousands of impressions




[image: image2.jpg]Our Online Audience is “Recession Proof!”
251,168+ unique readers.

2,400,000+ pages viewed each month

52 percent increase in readers in 1-year!

41.8 percent are 18-49 years of age

61 percent attended college

37 percent are professionall managerial

83 percent are homeowners

56 percent earn $60,000 or more/ year

53 percent log on at work

55 percent have children

Our online readership is affluent, educated and growing!

‘Source: Omeiture 4 Month Average ending 7/10, comScore July 2010, Scarborough 2009-2010 RE



[image: image3.jpg]Our Online Audience is Ready to Spend Money!

83 percent recently shopped online

82 percent recently bought online

53 percent log on at work

34 percent frequently bank online

72 percent have home broadband

Our Online readership is “wired”!

‘Source: Scarborough 2009-2010 R



[image: image4.jpg]‘Why Advertise Online Locally?

Because, as the economy went down...

unemployment

LOCAL online spending went up!!
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11.2% of average SMB ad budget is now Online!

If you're not there.... Your competitor could be the!

‘Source: 2009 Borre! Study: Main Sireet Goes Interactive



[image: image5.jpg]‘Why Advertise in Print & Online?

Because that’s the top two places your customers look for them!

Newspapers Still Send Consumers To The Store
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[image: image6.jpg]Print and Online is an effective combination!

Our Newspaper
reaches over 116,353 Our Website
readers every week reaches over 113,571 unique
readers every week

Our online readership offers more eyeballs equaling more results!

‘Source: Omniture 4 Month Average 7/10 -



[image: image7.jpg]Reach Our Recession Proof Audience with Online Frequency! ~ [oeeec tiEie]

« PREMIUM PLACEMENT
* Receive your online “Large Rectangle” ad for one full
year at the TOP RIGHT
of HOME and NEWS pages of our Web site!

Your ad will be seen no less than:

50,000 times/ month!

Your ad can link to your Web site.
Or, to a customized “AD Site”

AD Site - Same elements of a print ad in a printable
digital full color format
AD Site - us as a promotional ad with an offer to drive
SALES or as an informational reference about your
business

$94/ week investment
limited to 18 advertisers only!

Rate requires a 52-weck torm, beginning on October, 2010
($108/ week for a 26-weok term)




[image: image8.jpg]Program Detais:

“The Newspaper wil dolive across the Web site,  10p of right of pago “Large Rectangle” ad, fo otate on all Web site pages (excopt
Home Page and Obituaries). Ad posiion will bo shared with 19 other exclusive advertsers, only!
Ad i guarantoed to receive no less than 50,000 monthly ad impressions.

Advertser agrees to pay a weekly fe of: S (1obe biled in monthly terms)

‘This agreement is for 12 consecutive months commencing on October 1st, 2010.
‘The agreement has been execued by the parties hereto through their authorized fepresantatives on the date set forh below.

i ADVERTISER:
— = =
po—— R T —

By signing s Agreomont o advrtser accopts the folowing conditios: This Agraoment s s goverad by he terms and condtons f e
‘acvertsors Advertising Agreement. Ths Agraement may be feminated by @tner pary with 30 Gays writen notce.

Early torminaton wi resut I ackertor 0 pay prevaling rato for ani Inventry usod = $12 Cost Por Thousand (GPM) improssions.





