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easier multimedia video advertising with a single marketing investment
expanded reach of your message to a new, desirable audience
enhanced frequency of your multimedia video advertising by tens of thousands of impressions

expanded coverage of your multimedia video advertising on Google asiool ©ING
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Our Online Audience is worth talking to! multimedia 2010

90,000+ unique readers viewing over 600,000 pages each month'

70% increase in audience in 9-months! !

89% are 18-54 years of age
0% 18:34 /36%=35-54 / 1%=55+

63% earn $50K/year +
85% attended college
90% are employed

51% are executive/managerial

71% log on daily at work

44% are NEW audience, not reading the paper in the past week
Our online readership is young, affluent, educated and growing!
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« Using your existing TV spot

«Or, we’ll make you your own customized video!

During (after) the video,

Download! view
a coupon!

aders can:

Request more
. P info via email
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Youranie video
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Share your info
@ s 5 via text (SMS)
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messagos and link
within the online video produced

Visit your site.
And, lots more!
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We’ll Track the Response Electronically! multimedia 2010
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Reports offer a:
« Performance Summary — Video Ad Views,
clicks,coupon downloads, interactions and
engagement score

« Performance Comparison — Compares resuts of
multiple video marketing campaigns

«Trends — Performance of your video marketing
‘campaigns over time

«“View-throughs” - Enables you to see how many.
people visited your web site after seeing your video
ad,

vox

There’s a complete menthly report on all buyer actions
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Online is the Best Way to Get Your Spot Seen! multmedia 2010

“DVR owners only watch 40% of the
The viewing of video online ads commercials they do not skip over”
continues to rise! ‘Neisson Viewer Study 2007
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43% of readers who watch an online video ad
‘will take 1 or more “buying” actions!
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16,000 times/month on our Web site multimedia 201

Local News Prasti Dury News Readers can click to:
5 s St i chct s P ol - owrisaidon
a coupon!

Request more
info via email

Share your info via
text (SMS)

Visit your Web site
or “offers” page!
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Your Video Will Appear Across the Web as Well! multmedia 2010

I you desire even more expanded “reach” of
your message, your video will be optimized
with select keywords and then placed within

(1 Tube}

Videos placed within YouTube are listed on
Search Engines like:

Google &yaroo!
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v Online video ad appearing
| at least 16,000/month on our Web site (300 x 250 pixels)

/Ad will have links for instant email, downioad coupon, SMS, to Web site
and more!

$69/ week Investment
Current open impressions; 340,000. Available on a first come first served
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