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Impacting the “recession proof” customer you need!

Attracting the “active” online consumer who seeks your product or service!

Utilizing the “number 1” local Multimedia solutions available for cost-effective results!
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Because, as the economy went down...

LOCAL online spending went up!!
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11.2% of average SMB
“|ad budget is now Online!

Because: If you are not Online... Your competitor might be!

‘Source: 2009 Boel Stdy: i St Goes Intracive
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Our Online Audience is “Recession Proof!” results multimedia

87,000 Unique Visitors looking at over 1.6 Million pages each month!!
89 percent are 18-54 years of age

(40% are 1834149 % are 35 - 541 11% are 55+)
85 percent attended college

51 percent are professional/ managerial

69 percent are homeowners

63 percent earn $50,000 or more year (nationwide)

71 percent log on at work

Our online readership is young, affluent, educated and employed!

‘Source: 2006 NAA/ MO RESERRCH STUDY, 'LOCAL WES SITE SEVER DATA JANUARY 2010
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Target Our Desirable Online Recession Proof Passive Audience results multimedia
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e JRIBUNES =S 22 Your online “SIDE BANNER" ad will be seen

no less than 500.000 times each month.
on pages throughout the Web site

Link your ad to your Web site
or, your Business Profile Page
within our Online MARKETPLACE
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‘The Online marketplace lets readers search for
All LOCAL BUSINESSES, by “keyword” or category

Your Online marketplace
Enhanced Business Listing
appears at the top of the page,
ABOVE all your competitor’s!
And, links to your
Business Profile Page

lakeway marketplace .



[image: image6.jpg]llakew ac
Target a Desirable Active Shopper with our Online marketplace ‘mul& multimedia

Your Business Profile Page features:
~Bushess Name

 Siogan

- Address

- Phone Number

- FaxNumber

- Emall Address Link

+ Hours of Operaton

- Bushess Piture

+ Googlo Map.

- Profle

+Uptos Photos”

+ Up 106 Products and Sorvices®
- Up1o3 Coupons"

lakeway marketplace an =1y

GIN AGAIN SHOPPE.

iSis 10% oFF

Yor st
mp '« 75% OFF.

Plus we'llfeature
your business on
the “right rail” of the
Online marketplace

Limited to 22 Advertisers! Ll
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Because in this economy, coupon use is exploding! '
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—+=Total Coupons
~8 F51 Coupons.

And, coupons are being redeemed by everyone! 2

The tte of intarmat coupons has ineraased tramendosly since 2002 study;

Source ! CaupontnfoNowcom, Coupo Fas Fct, 2000; TN Har i Insigencs,
5 Tenss, 2004 2008 iy
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resuits matimedia

Because that’s the top two places your customers look for them!
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Newspapers Still Send Consumers To The Store
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[Primary Medium for Checking Advertising (2009)
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each week in the local newspaper

Plus your ad can
appear each month
in the newspaper!

2 column x inches)
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You'llreceive
Enhanced Status”

(above your compelicors)

|) In our Online marketplace

Plus, a banner ad on
link to your Website, or a marketplace pages
Business Profile Page

in our Online marketplace

Profile Page
offers links

newspaper ad in

fogpicsFants the weekly newspaper

marketplace listings

IN AGAIN SHOFP
oie 10% OFF

your st pu,
WW ©75% oﬂ:.j

ted to 22 Advertisers Only

monthly extra |
ad in the paper!

for a $69 /week Investment AT,

(52-week term required)
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